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Date Start Time | Channel Break | in Break Dur. Spot Type Product GRP
8-Jun 15:24:18 Shant 1 1 0:00:08 | B-Clip Within | SOFI QAXCR PUCHIKNER | 3,87
8-Jun 15:24:33 Shant 2 2 0:00:04 E'Svﬂ?trr‘]fﬁc"p D STORE 3,87
8-Jun 15:24:37 Shant 1 3 0:00:32 | B-Clip Within | SOFI QAXCR PUCHIKNER | 3,87
o o i | IDEAL HAMAKARGI XANUT
8-Jun 15:24:43 ORT 1 10 0:00:12 | B-Clip Within SRALNER 3.05
o - i | ACBA CREDIT AGRICOLE
8-Jun 15:24:55 ORT 2 10 0:00:30 | B-Clip Within S ANK AVANDNER 3,05
8-Jun 15:25:21 Shant 3 3 0:00:25 | B-Clip Within D STORE 3.87
8-Jun 15:25:25 ORT 3 10 0:00:33 | B-Clip Within JERMUK BYUREGH 3.05
8-Jun 15:25:36 Dar21 1 1 0:00:06 E'SV‘\’/?t?“Sr']C“p MANE KONYAK 1,26
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Copyright © AGB Nielsen Media Research

Media Research




UHL MSAaBY?L MG

A" B4+

5_ T, %, 8w CSHR%)

W, ? Kk A

AGB Nielsen

-]
Copyright ® AGB Nielsen Media Research A
opyrig ielsen Media Resea h Media Research



CraL B clBLYVL NFENTHZHL S

2008 319 Quarter Armenia Yerevan
Channel Date Day of week Description Start time Dur. (NMAMR AMR% SHR% AMR AMR % SHR %
1 FUTBOL WORLD CUP Q. ARMENIA -
1 06\09\2008  Saturday TURKEY 20:50 2:02:13 634991 32,48% 73,89% 337617 32,13% 74,38%
2 Shant 22\09\2008  Monday VOROGAYT 22:38 0:41:50 375469 19,20% 49,76% 300190 28,57%  69,03%
3 15\08\2008  Friday VERVARACNER@ 20:04 1:44:58 356150 18,21% 54,21% 217114 20,66% 66,829%
5 ZVEZD INTERVIDENIYA.
4 Q1 29\08\2008  Friday INTERVIDENIE 2008 21:29 1:46:06 334728 17,12% 47,36% 160784 1530% 44,65%
HAMERG NVIRVAC HAY
5 27\08\2008  Wednesday MARZIKNERIN 21:27 2:38:57 294229 1505% 4559% 153657 14,62%  42,84%
6 Shant (310812008  Sunday PROFESIONAL BRNCQAMART 22:28 0:43:09 284395 14,54% 36,83% 233085 22,18%  47,15%
7 27\07\2008  Sunday NOVAYA VOLNA 2008 21:58 3:08:29 276340 14,13% 45,04% 151505 14,42%  50,08%
HAMERG ANKAXUTYAN 17 AMYAKIN
8 . 210912008 _ Sunday NVIRVAC 21:43 2:39:07 263029 13,45% 41,15% 137845 13,12%  39,32%
9 08\09\2008  Monday HAYLUR 21:00 0:33:35 259345 13,26%  35,58% 125241 11,92%  33,05%
10 31\07\2008  Thursday G/K TAXI 4 21:34 1:48:02 255225 13,05% 37,96% 147079 14,00%  40,56%
11 Shant 540912008  Wednesday HORIZON 21:58 0:30:27 248210 12,69% 34,03% 189747 18,06%  45,24%
12 . 3010712008  Wednesday GIK TAXI3 21:40 1:45:18 246227 12,59% 36,89% 146351 13,93%  38,30%
13 14\07\2008  Monday HAMERG DZEZ HAMAR 21:26 1:51:42 238782 12,21% 33,10% 124834 11.88% 32,28%
14 ~17\09\2008  Wednesday KARGIN HAXORDUM 21:40 0:49:28 236949 12,12% 31,34% 122972 11,70%  30,21%
Armenia IM MEC CHAX HAYKAKAN
15 06\08\2008  Wednesday HARSANIO@ 20:55 0:40:27 236037 12,07% 39,81% 108679 10,34%  32,13%
16, 0310712008  Thursday G/K QIQ BRNCQAMARTIK@ 4 21:34 1:48:04 235474 12,04% 30,24% 108697 10,34%  25,83%
17 02\07\2008  Wednesday G/K QIQ BRNCOAMARTIK@ 3 21:27 1:54:18 227114 11,62% 34,08% 123465 11.75%  33,90%
18 08\07\2008  Tuesday SERIAL KYANQI GIN@ 21:40 0:40:06 224504 11,48% 2977% 104472  9,94%  27,31%
19 ATmenia 19\08\2008  Tuesday SERIAL DJBAXT ERJANKUTYUN 20:01 0:55:43 221578 11,33% 36,57% 131558 12,52%  35,77%
20 11\09\2008  Thursday BLEF 21:02 0:26:27 209813 10,73% 27,86% 107630 10,24%  26,46%
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Max. EffRCH (3+) with Fix . Budget
3. 5. 868, 216-30 5 . ", 8 A Low -A(G? : ? T.PED),
Plan. Ins. GRP Cost/GRP Affinity Gross Investment Reach % 3+
Index
63 t 586,24 1 2681,55 i 115 { 1572025 i 80,52 i 59,49
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