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Armenia(Total 4+) Yerevan (4+)
Universe Share of Universe Share of
UNIVERSE 1955313 100,00% 1050766 100,00%
Sex
Male 923536 47,20% 487667 46,40%
Female 1031776 52,80% 563098 53,60%
Age category
04/14 285572 14,60% 148236 14,10%
15/29 560545 28,70% 288273 27,40%
30/44 414863 21,20% 229095 21,80%
45/59 425220 21,70% 229853 21,90%
60+ 269111 13,80% 155306 14,80%
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¢ Coverage

¢ Reach(RCH)
¢ Rating(AMR
¢ Share(SHR)
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¢ GRP

¢ OTS

¢ EFFReach
¢ AFF
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